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GLORY has enjoyed a decade of success in Germany 
with the CASHINFINITYTM series. Since then, the cash 
management solutions have been supporting a large 
number of well-known customers in efficient cash pro-
cessing. GLORY has not only entered the retail sector in 
the last decade. Today, in addition to cash centres and 
retailers, companies from the entertainment and leisure 
industry as well as the hotel and catering sector are 
increasingly relying on the systems of the CASHINFINITY 
range.

The retail market back then

Ten years ago, cash played an even greater role than it does 
today, although cash remains a popular means of payment in 
Germany. At that time, retailers converted 58.4 percent of 
their sales into cash1. Card payments still accounted for a 
very small proportion, and customer cards were only availab-
le in some supermarkets or not at all. Back then, only 20 
percent of retailers used professional cash handling systems.2 

Ten years of efficient cash management 
and modern cash recycling



With such a high daily volume of cash, cash handling was 
correspondingly time-consuming for many retailers. It presen-
ted retailers with a number of challenges – from efficient pro-
cessing to security risks with theft, fraud or counterfeit money 
to cash logistics.

By introducing the CASHINFINITY series, GLORY was able to 
offer the retail market significant optimisation potential, as the 
cash recyclers came with an innovative, secure close cash 
management technology that makes a significant contribution 
to increasing efficiency at the point of sale (POS). From this 
point on, the entire GLORY organisation was consistently 
geared towards the specific requirements of the retail market, 
particularly with regard to sales and the service unit. Moreover, 
the company expanded its software expertise in the area of 
development and professional service in a targeted manner in 
order to be able to better support customers from the retail 
environment. 

“Our entry into the retail business was a conscious 
and strategically important decision. We recognised the 
potential of the retail environment at an early stage and 
set ourselves the goal of already offering a comprehen-
sive portfolio of cash management systems at the market 
launch, which covered almost all retail requirements.  
As a result, GLORY has established itself as THE brand  
for cash management in the German retail sector,“ says 
Oliver Kapahnke, Managing Director of GLORY Germany. 
„And we are now continuing this success with the launch 
of the next generation CASHINFINITY CI-X.”

At that time, GLORY offered the CI-10 compact cash recy-
cling system, the CI-100 cash recycling system and the 
CI-SERVER cash management software for introduction in 
the German market. This gave retailers a comprehensive cash 
management solution to optimise all store operations from 
front office to back office. Right from the start, the largest 
retailers from the food retail sector, pharmacy and DIY stores 
as well as merchant associations were part of the customer 
base.

The retail market today

Payment behaviour has changed significantly in Germany. 
The COVID-19 pandemic, among other things, has contribut-
ed to this. In the meantime, cash and card payments are 
almost equally popular. The sales share of card payments in 
brick-and-mortar retail has risen to 58.8 percent at present3. 
Nevertheless, there are still huge amounts of cash in circula-
tion in the retail environment, which also pose challenges for 
the digital economy. This is because handling still costs time 
and money. 

Digital payment systems are currently gaining ground. Self-
services have become increasingly important. In Germany, 
half of shoppers use self-checkout systems if they are avai-
lable in the retail sector. The use of these devices enables 
faster processing and shorter waiting times at checkouts, 
especially for smaller purchases.

Due to numerous closures of bank branches and the decli-
ning number of available ATMs, food retail has now also 
established itself as a new cash supplier. For example, the 
volume and acceptance for cashback, i.e. cash payment 
directly at the checkout, have increased significantly. 
According to the GLORY CASH & PAYMENT REPORT 2022, 
54 percent of the population in Germany currently use this 
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service in (physical) retail. This represents an increase of 15 
percent compared to 2019. 53 percent of those surveyed 
also stated that they would use cashback in the supermarket 
instead of the bank branch as an alternative supply of cash if 
the service was offered there.4 All these trends and develop-
ments can be optimally covered and realised with the devices 
from the CASHINFINITY series from GLORY.

GLORY's current CASHINFINITY portfolio  

GLORY’s CASHINFINITY series now offers companies an 
extensive portfolio for smart cash management from a single 
source – and with CI-X, the launch of the next-generation 
CASHINFINITY has been announced ten years after market 
entry (September 2022). Developed based on customer feed-
back from the global retail environment and GLORY's proven 
experience, CI-X solutions apply the latest technologies to 
bring together previously siloed cash processes in-store and 
with their CIT and banking partners. In Germany, the portfolio 
initially consists of the CI-10X POS cash recycler, the CI-100X 
back-office solution and the CI-SERVERX cash management 
software:

 CI-10X integrates easily with popular POS software 
 solutions and automates all aspects of cash transactions  
 at the point of sale. 
 CI-100X is a scalable high-speed recycling system 

 that accelerates back-office processes.
 CI-SERVERX streamlines cash handling in the front 

 and back office, providing branch management with 
 real-time device updates and status information, as 
 well as a consolidated view of cash inventory across 
 the entire store.

But even before the launch of the next-generation CI-X, the 
product series has been continuously further developed, 
including the CI-5, a particularly compact cash recycling 
system for smaller retail environments. What's more, the new 
CI-Hybrid 15 payment terminal provides a simple and flexible 
solution for cash recycling in the kiosk sector.  

GLORY's cash automation systems are also built to last. This 
enables a very fast return on investment in the CASHINFINITY 
models. In addition, GLORY systems are regularly subjected 
to authenticity recognition tests of the Deutsche Bundesbank 
for counterfeit money. The European Central Bank publishes 
information about the tested devices in order to make it easier 
for cash users to choose between the available devices. End 
customers can therefore be sure that they will not receive any 
counterfeit money when using cashback at the supermarket 
checkout, for example.

With secure storage of all cash and automatic booking to the 
bank account, GLORY systems are ideal not only for banks 
and financial institutions, retailers and CIT service providers. 
Today, companies from the entertainment and leisure sector 
as well as the hotel, catering and food service industry are 
increasingly relying on GLORY's cash technology solutions.

Outlook: 
Where will the journey lead next?

GLORY's future-proof CASHINIFINITY solutions for cash 
handling are already helping a wide range of retailers to ease 
the burden on the checkout area and better distribute custo-
mer flows. Retailers can, for example, optimise checkouts, 
better manage customer flows and minimise waiting times 
through the use of hybrid concepts. Instead of a central silo 
checkout zone, a "multi-way model" is created. This prevents 
queues from forming even at peak times and spreads the 
distribution of customers, which in turn increases customer 
satisfaction through shorter waiting times. This also optimises 
the throughput at the checkouts without increasing staff 
requirements. 

In the coming years, further new purchasing concepts will 
develop in the high-tech world. In the future, payment stations 
and self-scanning systems in particular will become increa-
singly common in the self-service checkout sector. However, 
new systems such as navigation apps, cash recycling, kiosk 
systems for an extended (online) article range of the shop and 
automated shopping assistants are also on the way. GLORY 
also sees great future potential in autonomous stores, which 
will dispense with traditional checkouts, making them obsole-
te thanks to the combination of cameras, sensors and artifi-
cial intelligence. 

Well-equipped for the future

With its comprehensive CASHINFINITY portfolio, GLORY is 
ideally positioned to continue to help its customers automate 
their payment processes around the POS in the future. 
GLORY is also consistently advancing its own innovations. 
This includes for example an IoT-supported (Internet of Things) 
vending machine solution. 



January 2023

¹  EHI survey of 2011 
2   EHI Retail Institute "Checkout Systems 2010"
3 EHI study "Payment systems in retail 2022"
4 EHI study "Payment systems in retail 2022"
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